<iZEhR> KIREFPTHENEISHEZ2030
EFRI>S—51 A2 MBOSAKA

A4

~ R - mRHIBEZITD. SHEARRBHBAMBEHEA ~

KBRDHED BPER, (b, =iff. AR—YEeSCWHBNOIRNTH, [Z(OAZETIBZLIII-TAIAYMTHD. AEAZIRE AXDLEENMCTZIEDTHS.
TOREAICHZ ., BT - EEARDN\IETH T H AP, BIEEICLIL IS 2B XIRITSEAL, FRPEREZEUD. H5PFAT—IRIY—LL6IC. BERADNSOFE. 3ZihKIC
DRIFBILT R - HROFBOPBEICOBRI I BRBANEIESN, SEICALEITITIIER, ALEREIOFFIFBERIEIND. IHRUERIERIY -7 OAD M 12HE T,

(MKBR#EBTH & N ElE#EE2025 1D SR]

o#HIVEYADE.L

RIROENBE RN ZENUL
IRDVDEIL - FIEICHNZ. 2025
AR - BF S 182 22H(C, KR4 13
EFRAAR> M FHMESNIZCEICLD,
#rhignE L.

© RIRESFOIEH

BIEENT G ACNIVRER
HFER TEHoI0FT Rz LB
(FEIZEOKAETIEIMNL TH, K
PRAOMEIAFRITEERE BARNENTE
BERE BERSEZERUL.

o ZHERBIRY NI - DIEE

HEDBAT IR —-EEEIC, #BTh
ORT> v ENUFrL 2%
BEITeCECED, ZLERETHON
ZBIHI2IHD ) V)\DDOEREP
2y NI —JDIEEN BN,

S SEDHFATROSNS L &

v KBR- B BICL DR S — LU THIRK - R
v B DN EES R BERER S INDITIE

v FEOENMEEOSSRBES LIS

(KB #BrhiE D ElEHEE 2030 I DRE]
® 20NN &

» KIRB5TIEOEFTHENT S > ROFHEL

> F5EalER B DRI

SRR ORIHERRDEH THDZNRMEED
SBRBPES _EFICKD, BHEL TOMIBE®RT> v
Ve KAb, EIRSDSDEE - SRILAICORITS,

EFEHCASODLVEETRL PR ARERD
FER(CELDIFFe AT RERERYE |2 RIRL. FHERICD
T TRNDNAZ RSN SEHAL R EZR D,

& T—YHIDHH ¢

o5t & 2026 (F#18) ~2030 (FH12) FE
O S, AIRTREBIIBASERY MNOBIEPZ ARBEORRICENI) - REFIFESNTVSED, 20304(C

(F ERRESEBCERG, 12971 2AY MEREN— AR ICRMATNIHRE Y - b (IR) @ﬁaﬁ%b‘}%ztb\éo

O ABr-ERaAECLOTERIOHANSOFREPEHORRVEIHIEL S —
&5, BAEZARYT FEFREN IR OERICHET TREBUCF LI ZHIT T,

& BGHDOHEEICH O T @

. g NARI A MiBE ~
1T Y =ta

OKXBAF ORFATIE] AT
OXBRM OKXREH 2E

R - B TR AEITR

RE

O 17, #REF. KF - AR HIBEUARERR 4 BREAMBVFERD, A ERARICHE
O KBrAT. KB, FAMHEAS . KEIRERCRBEDOR EAMEEL., MM NRNEFOEHREZYRI A b

Xz

PN XNk 3| A

OlEBRI>A—T1>AY MBTOSAKA 1Z2HEU. [ KBRIZS TIIOES AT 5> ROMETZ | £ FFHEEIBERBLOREIR 1EWS 2 DORRIC
EHOE 6007 —XZHEL. NN ZHHE THEROEHECERDED .

BPES, XMt Zii. AR—YRBEOKRDEHCERIESZMNIDELDIC,
ABRDFF D EROBAERT> 2L OERACEFICERDIER . HRCBELSH
HINBEHZEHI T,

KIROIE DAL I OEFC LB NE LU, EHFRBNS A 2 HELISR
2 MEHEFHUERRICENZBHBANIETE I3 THRAIRNDPERSHMBEIN, BETESEASULE=MEERNELD
SEMALT R, HRCENZETEHST,

HRNBMT 72— bONTA-Y %[ 2 ISP IR-Y%Z[ T3 IR0
R, KEROHUHERE LNV AR—YY—UZXLFICLD, EHHSNZETH
ZHEY,

1 EEHBNI RS FRE—ROBEHH

3 AR—=YICLBE DB BET

- o IR BTG SRR L TOREPHARI - (IR) 01/ NEE
4 FI7-AEFZFTMI VS5 ADOMICEEFT Bl A— LK BR T DR B BERAI LD, 15K EOMICES I AHE S -
KIROHE Ry NI~ R 2R EE R RO A RIS T2 5
O L M DB R - ERDHEEI LD, FFUMEBAN TN, FRICREY
PEHEDET,

5 EIRZHRZEL THTHEIICKRET SEH

ABRZEEN575 2 BHUHDT5 2 6. HENEE - L0 - RBISBTIENTED

6 EBH%%EE 6§lt‘bt¥bw6'miﬁnﬂfﬁ BT RER A SHET,

SHEEDESEH &

O KIRAETHEHB I EIRSREICHE VT, FE LIS - AREEZ 3K h.
O BRMEPRREOKIRELICHITDHEE - HREEDOIERFCOVWTE. HRBEROZ(EPSERERR I BB RAEFZRTA.
HEICEUTREL - BEHZIT.

ASRDSDOFEEICETSHIERR

_ sm@ os0m) | e Goe® | am

S SEETE (X1) 3,2328B A RIT-BUCEBESERE @)
SAELA 2,300 A 1,409 A LYY BEESEAE (BT
o AAA 3,70075 ASH 3,204 )36 BHEFMTHRETEE (Br)
FENTEHE 2 \ - —
SEA 3,000 AH 2,539/ A H BRI THRETRAE (EXxmr)
— ZEIN 5.275M 3.075M9 AT BN EBIETEE ()
(1A&BID) SAELA 16.05M 9.25M4 LIRS REEBETEE (BT
HROMBHRENTF) o Global Power City Index
<AL SFDT> TOP10AD 1367 (%2) (—BhRESEE AR
R OBE T4 TOP10AD 114 (% 2) Top 100 City Destinations Index

CRMGHRESHI-0EZI—(>9—F2aF)l)

(% 1) KREER (BAAN) OBFER. 2025F0FRMREL (HARAN) PAKRSIUREE. 5REID
(% 2) HROEHHRENIFJ, HROBAEHI>F>7(32025F 0B



<Outline> Osaka Urban Attraction Development Strategy 2030

Osaka the Global Entertainment Metropolis

~ Creating a sustainable and vibrant city that residents love ~

Osaka’s attractions, including food, history, culture, arts, and sports are seen as entertainment that connects people together and enriches their hearts. By
using Osaka’s attractions, its role as a hub, and the Expo legacy to attract visitors and expand exchange with all stakeholders, Osaka will create appeal that
fosters pride in residents, excitement, and a sustainable “Global Entertainment Metropolis.”

€ Thematic Measures ¢

[Achievements of the Osaka Urban Attraction Development Strategy 2025] O Osaka will create urban vitality, vibrancy, and entertainment through six themes that guide initiatives.
©Enhanced Urban Presence @Various Networks Established |©Increase in Visitors to Osaka 1. World-Class Tourist Metropolis That Aiming for a world-class tourist metropolis by building on

. . . . . strengths in food, history, culture, arts, and sports to maximize
By leveraging Osaka's rich urban Through continued efforts by all According to tourism data, visitor Everyone Wants to Visit Osaka's resources and potential
appeal to create and promote stakeholders to leverage the numbers have risen to pre-COVID - )
vibrancy, and by using Expo 2025 city's potential, expertise was levels or above, with both foreign . . . Aiming for a world-renowned metropolis \_N_here _Osaka‘s cultural
Osaka, Kansai to host various gained and various networks Visitors to Osaka and total 9 2. World-Renowned Metropolis Rich in strengths enhance urban appeal, global visitors interact to
international events, the city's were built to create urban overniaht stavs by domestic Cultural Appeals connect, diverse cultural and artistic activities are vitalized, and

: nig ys by _ Osaka becomes a globally reputable city

urban presence was enhanced. attractiveness. tourists reaching record highs.

Aiming for a lively metropolis energized by opportunities to
: ) 3. Lively Metropolis Energized by Sports  watch world-class athletes perform, engage in sports, and enjoy
€ \What is Needed for Future Action ¢ sports tourism in Osaka's local resources

v Continuing and Developing the Expo Achievements as a Legacy L . Aiming for a top-class MICE metropolis by leveraging the Expo
v Elevating the Rich Uniqueness of the Osaka Area 4. Top-Class MICE Metropolis in Asia and host achievement and IR impact through Osaka-wide strategic

v Establishing “Sustainable Tourism* with Growing Global Interest Oceania initiatives
_ _ 5. Growing Metropolis Through A_iming f_or a gro_wing metropolis_generating new value through
[Basic Concept of the Osaka Urban Attraction Development Strategy 2030] - diverse international exchange via Osaka's global networks and
T 5 pt' . P 9y International Exchanges the promotion of globally minded talent
WO Ferspectuves
6 Safe and Comfortable Metropolis Aiming for a sustainable metropolis where both visitors and
» Establishing Osaka's Unique Urban Brand | » Achieving Sustainable Tourism Attracting More Visitors residents can enjoy safety, security, and comfort
Enhance diverse appeal and Osaka's Through enhanced hospitality and a visitor- € Management of the Strateqy’s Progress ¢
uniqueness as its strength to maximize urban friendly environment worthy of an international . —_— : : .
potential and attract visitors from around the milestone year, Osaka will achieve 'Sustainable O Evaluating and re_V|eW|ng progress at_the Osaka Urban Attraction Development Strategy Promotion Meeting by Osaka
world. Tourism' to build a city of lasting appeal. Prefecture and City on an annual basis

O In accordance with social trends and tourism surveys, targets and visitor satisfaction/recommendation indicators will be

. . revised as needed.
¢Implementation Period® FY2026 to FY2030 Numerical Goal of Domestic and Overseas Tourists

O Osaka will host large-scale international events and advance infrastructure improvements, with an Integrated T Ref
Resort (IR) comprising of conference, exhibition, and entertainment facilities scheduled to open in 2030. (zac;gg; ?2%262)(:(%

O Utilizing the global attention and momentum of Expo 2025 Osaka Kansai as the “Expo Legacy,” Osaka will
To be determined

strongly aim to become Japan's leading international tourism destination, offering delight to every visitor. Visitors to Japanese (%1) 32.32 million Travel & Tourism Consumption Trends (JTA)
Osaka
& Promotion Structure ¢ International 23 million 14.09 million Inbound Tourism Consumption Trends (JTA)
] Total Japanese 37 million 32.04 million Accommodation Travel Statistics (JTA)
- Management Bodies { . Overnight
Local Government OOsaka Pref. OMunicipalities Business Travelers International 30 million 25.39 million Accommodation Travel Statistics (JTA)
Academia | OOsaka City OOsaka Convention | Local Expenditure/ Japanese JPY 52,000 JPY 30,000 Travel & Tourism Consumption Trends (JTA)
_& Tourism Bureau (OCTB) ) Communities =l P ) , :
o International JPY 160,000 JPY 92,000 Inbound Tourism Consumption Trends (JTA)

O Maximizing strengths through diverse stakeholders including local government, business,

academia, and local communities Global Power City Index No.13 Global Power City Index

Ranked in Top 10

O Co-managing urban attraction development initiatives among Osaka Prefecture, Osaka City, <Culiiel Unsreeili > (%2) (Mori Memorial Foundation, Institute for Urban Strategies)
local municipalities, and the OCTB N Top 100 City Destinations . No.11 Top 100 City Destinations Index
N Index e i e 19 (x2) (Euromonitor International)

Vitalize All of Osaka (3%1) Targets for Japanese visitors will be set once 2025 data is published. (32) Rankings reflect 2025 data.



